    1. Complete these tag questions.
1. Let's move into the export field, ?
2. They are going to spend a lot money on the market research, ?
3. The Board of Directors heads the company, ?
    2. Put “саn”, “must” or “may” into the gaps.
1. ………..I smoke here?
2. In the metro you stand on the right side and ?ass on die left side.
3. She cook a bit.
4. She speak two foreign languages.
5. ……………..I use your pen?
    3. Put the verb into the correct Passive form.
    1. It's a big factory. Five hundred people (employ)
    2. The workers are building a new ring road round the city now. A new ring road round the city now. (build)
    3. My car has disappeared. It ( steal).
    4. A tree was lying across the road. It in the storm (blow down).
    4. Rewrite these sentences in the Reported Speech.
    1. He said: "I can't afford to buy a very expensive car".
    2. They said: "We stayed ahead of competitors".
    3. The customer said: "Are the prices firm?"
    4. The Sales Manager said: "The company will put beauty products on the market".
    5. The interviewer asks: "Why do you apply for this job?"
    5. Read and translate the text in written form.
    Philip Horlock is chief financial officer, Ford Asia Pacific and Africa. He is responsible for developing Ford's business in such diverse global markets as China, Taiwan, India, Japan, Malaysia, Korea, Indonesia, the Philippines, South Africa, Australia, New Zealand, Thailand, Vietnam as well as its direct market sales in the regions.
    Horlock began his career with Ford of Britain in 1977, holding various finance managerial positions in England and Germany. He moved to the United States in 1991. He was appointed controller for the Global Climate Control Division; then moved to the controller's position at Global Marketing and Sales Operations. He held this position until March 1998 when he was appointed executive director, Strategy and Global New Business Development where he had responsibility for global new business and development, including new business strategy and prioritization, identification of target businesses, price negotiation and acquisition. -
    In June 2000, Horlock was appointed to chief operating officer of ConsumerConnect, Ford's business unit devoted to developing new ventures in e-commerce. In this assignment, he was responsible for the creation and integration of all Ford's global e-commerce business ventures.
    Horlock then joined Ford Financial as executive vice president, Global Insurance Operations, in October 2001, where he was responsible for strategic planning and expansion of the Ford Financial's insurance operations and for offering targeted insurance products and services globally.
    Horlock earned a bachelor's degree in psychology and mathematics from the University of Sheffield in England where he graduated with honors. He is also a graduate of Ford's "Capstone Program" for executive leadership development.

